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Today’s focus

A look at how digital technologies are shaping the 
future of social enterprise and at some of the 

digital tools we can use to boost social impact 
and create meaningful and lasting change



Who we are…
A marketing agency with a social conscience, Hitch is a leading UK 
behaviour change agency working on national and international social 
issues, delivering commercial and social marketing solutions and insights.

We broadly package our services in the following way:

• Strategy and planning
• Public relations
• Creative design services
• Business mentoring

• Behavioural Insight
• Brand design
• Web & App design and 

development
• Digital marketing



Emotions …why?



Pop quiz…?



Question One: 
Approximately how many pieces of information hit our brains at any one moment?

Answer:  Approximately 11 million

Question Two: 
How many pieces of information can our brains consciously process in any one moment?

Answer: around 7 (± 2)
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Our conscious mind is processing only a minute 
fraction of what our unconscious mind is processing

That is, round 99.99% of our brain processes occur 
unconsciously

AND…we make around 10,000 decisions per day.

Scientific research shows that if the emotion part of 
our brain is damaged, we are unable to make 
decisions.

So what is making our decision for us?

It has been estimated that around 95% of consumer 
decisions are driven by emotions. 

So..?



Measuring emotions is clearly important

Measuring emotions is notoriously 
difficult

Measuring quickly and easily is difficult

Measuring emotions 
and creating emotionally 
intelligent insights

How would it be if 
we can capture 

emotion in a 
measurable 

index?



Emotion Analytics     -- Artificial Intelligence
Emotional Intent Scoring: AI software will 
score collections of text based on an index of 
-100 to +100 to create a broad understanding 
of the emotional topography.

Emotional content: The broad topography is 
further deconstructed to reveal thoughts and 
processes and the underlying emotions driving 
those thoughts and processes.

Benchmark creation: As part of the analysis 
a benchmark can be created to understand 
relative performance and deltas between the 
range of datasets that will be analysed. 

The goal of emotional analytics is about creating the 
narrative, the story, leading to actionable insights.

Emotional analysis helps us to understand the why of 
what is driving customers/people to feel and act the 
way they

Hitch Marketing makes use of proprietary Artificial 
Intelligent software 

The software allows expeditious understanding of what 
is being said through the semantic understanding of 
content and translates how people speak every day by 
identifying emotions that are associated with those 
words.

The emotional analysis software is used to unpack 
emotions gathered from consumers by:



How?



Language

Our language remains the 
richest source of data that 
shows the wide range of 

human emotions.



Social 
networks

Open-ended 
survey 

questions

BlogsEmails

Qualitative 
interviews/groups

Storytelling 
exercises

Memory** 
writing

Transcripts of 
video interviewsUnstructured text gathered 

by a range of techniques / 
mixed methods

Diaries/journey 
maps



Emotional Analysis Meets Human Intelligence



The value



Case Study



Dry January
Mentions of Dry January have a high Adorescore of 45.

High performance in the Joy Index (34) is driven by comments related to 
prize-giveaway competitions hosted on Twitter organised during Dry 
January.

The Trust Index score (35) is driven by discussion surrounding the health 
benefits of abstaining from alcohol, with the event consistently being 
referred to as a “detox”.

The Sadness Index (15) is driven by some individuals lamenting their 
failure to stick to their abstinence.

The Disgust Index (14) is driven by individuals discussing the difficulty of 
abstaining from alcohol on Friday and Saturday nights.



Any Questions?



nickg@hitchmarketing.co.uk


